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An interview with Dr. Thomas Schmidheiny,

principal shareholder

About his dedication to and his responsibility for a touristic jewel

(jona) — Since 1973, Dr. h.c. Thomas Schmid-
heiny has been a member of the board of di-
rectors and personally involved in the growth
of the Grand Resort Bad Ragaz. Having inheri-
ted his formidable stake the enterprise from
his father Max, Schmidheiny’s family ack-
nowledges its significant role in the history of
Bad Ragaz. At the same time, also his children
are dedicated to its ongoing development as
one of the most modern luxury hotel enterpri-
ses of Switzerland and Europe.

Continually, Thomas Schmidheiny invested consi-
derable sums in the Grand Resort and expanded his
own share participation to the current level of 67%.
His commitment guarantees the long-term stability
of the resort, strengthening its role for future gene-
rations. In an exclusive conversation with us, he
talks about his motivations and plans for the resort
as well as his involvement in securing the recent in-
crease of corporate capital.

(More details follow on Page 2)

A hotel enterprise with a remarkable 150 years of development — and a promising future.

General meeting
approves capital increase

Shareholders thoroughly support the
comprehensive investment program

(Bad Ragaz) — At the general meeting of share-
holders on the 20th of May 2008, the increase
of corporate capital by 41 million Swiss
Francs (CHF) for the purpose of financing the
extensive construction and renovation pro-
ject, estimated at CHF 150 million, was una-
nimously agreed to. Furthermore, sharehol-
ders are entitled to purchase for every two
shares which they currently hold one new
registered share for CHF 5 200.

(More details and the report on follow on
Page 2)

Historical core evolves

The renovation of the Grand Hotel Hof
Ragaz

(Bad Ragaz) — The Grand Dame of the Resort
is undergoing an extensive wellness program.
With due respect to her history, her traditions
and her familiarity, she is being thoroughly re-
newed, from tip to toe.
A new Middle House with a stunningly beautiful
interior design, rooms and baths more comfortable
than ever before and surprising new additions to
the gastronomical domain are guaranteed to en-
thuse you as our guests. The renowned interior
decorator Claudio Carbone, responsible for the
exquisite newfurnishings, will enchant you with
his interesting perspectives pertaining to light and
design.

(More details follow on Page 5)

Editorial

Dear ladies and gentlemen, beloved readers:

Our visions are steadily being realized. At the be-
ginning of 2007, we turned that first spade full of
earth, breaking ground for our comprehensive re-
novation program. Now, it’s half-time, and we have
the pleasure of reviewing the first successes. Promi-
nent among them is the Business & Event Center in
the Kursaal, whose modern, accommodating infra-
structure enthuses guests and employees alike. Ad-
ditionally, in the new Therapy Center, which ope-
ned its doors in April, patients are benefiting from
expanded services and the optimized cooperation
between physicians and therapists.

Let there be no doubt about it, we are committed
to occupying the leading position among the spas,
health and golf resorts of Europe in the 21st Cen-
tury. The transformation process necessitates an
estimated total investment of 150 million Swiss
Francs (CHF), and this sum includes the construc-
tion costs of 27 million CHF already incurred in
2007. Consequently, our financial plan of action is
based upon a combination of borrowed capital and
owner’s equity.

In this regard, we are very pleased that the share-
holders faithfully support us: At the ordinary gene-
ral meeting on the 20th of May 2008, the re-
commended increase of corporate capital was
unanimously approved. We would like to express
our special gratitude towards our principal share-
holder, Dr. Thomas Schmidheiny, for having gua-
ranteed this significant step by virtue of his own
increased participation, verifying his long-term
commitment to the resort.

Corresponding to the architectural metamorphosis,
our corporate name and communicative presence
are being revitalized as well. We’ve even introdu-
ced a vibrant, new logo. The Grand Hotels Bad Ra-
gaz are evolving into the Grand Resort Bad Ragaz,
and the range and quality of our services shall noti-
ceably exceed those offered by typical luxury hotel
enterprises.

In the meantime, we intend to abide by our deman-
ding construction schedule. A new Middle House
will take root within the Grand Hotel Hof Ragaz.
The wellness domain To B. is being thoroughly re-
novated, the Spa Suites and the Tamina Thermal
Bath are progressively coming into being as well.
This issue of the QuellNews takes a keen look at
the architectural and infrastructural developments.
Detailed background reports allow you to receive
the newest information from a variety of inside
sources. We wish you a pleasant time while rea-
ding, and we thank you very much for your loyal
attention.

Dr. Willy Kissling
President of the Board of Directors

Peter P. Tschirky
Chief Executive Officer
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General Meeting approves of the increase of share capital

Shareholders unanimously support the investment program

(ch) — The resort and its shareholders are ma-
king and maintaining a piece of Swiss history.
At the regular general meeting on the 20th of
May 2008, the capital increase, recommen-
ded by the board of directors for the purpose
of partially financing the new construction
and renovation, was readily approved by the
shareholders. Simultaneously, in recognition
of the imposing, future-oriented profile, a new
corporate name was chosen: Grand Resort
Bad Ragaz AG.

With great persistence and dedication, the board of
directors and the hotel management are committed
to making the enterprise the leading health, spa
and golf resort in Europe. The project of renovation
and new construction, transpiring between 2007
and 2009, is an important and great step towards
the goal of modernization in the 21st Century.

The increase of share capital and the resulting gain
of 41.5 million Swiss Francs (CHF) from the un-

derwriting revenue will significantly help to finance
the total costs of modernization, some CHF 150
million, according to current, accurate estimates.
Shareholders and interested potential investors are
invited to take part in the new investment program.
Their participation is bound to advance the realiza-
tion of the enterprise’s fascinating visions.

Methods of subscription

Holders of previous shares shall receive an option
corresponding to each registered security held by
them on the 27th of May 2008. With an allocation
of two subscription rights per shareholder, each pre-
vious shareholder is entitled purchase new stock at
the price of CHF 5 200 per registered share. New
shareholders can purchase non-redeemed stocks,
thereby obtaining new, registered shares.

A total of 7 980 newly-registered shares, each with
a value of CHF 1 000, will be tendered.

A passionate investment

Time and time again, outstanding business persona-
lities, fuelled by great visions, led the enterprise
through even the most challenging of times. Sup-
ported from the very beginning by loyal and enthu-
siastic shareholders, it found its way into the future.
Today, it plays a leading role among the best hotels
in the business. Optimistic and confident in their
relationship to the shareholders, the managers of
the Grand Resort Bad Ragaz are determined to
keep moving forward into a very promising future.

Further information and detailed brochures pertai-
ning to the increase of capital stock may be obtai-
ned from Mrs. Franca Tinner, head of the share re-
gister of the Grand Resort Bad Ragaz. She will be
happy to speak with you and is available via the te-
lephone number: +41 (0)81 303 27 11. Additio-
nally, she may be reached per E-Mail via: franca.tin-
ner@resortragaz.ch.

About dedication and the responsibility for a touristic jewel
A talk with Dr. Thomas Schmidheiny, principal shareholder of the Grand Resort Bad Ragaz

Jona - (ch/map) A most special relationship
indeed exists between the 62 year-old Dr.
Thomas Schmidheiny and the Resort Bad Ra-
gaz. Even though he is frequently restrained
by professional and private demands emana-
ting from all around the world, Dr. Schmid-
heiny can, nonetheless, regularly be observed
roaming through the elegant confines of the
Grand Resort. He is, however, not only there
in order to cast a subtle, scrutinizing look over
the shoulder of the management. No, often
enough, he arrives and resides simply as a
guest. Dr. Schmidheiny has a number of inte-
rests. Among his great passions are the first-
class vineyards located on three continents,
the largest collection of art works by Ferdi-
nand Hodler and, of course, the meticulous
maintenance and cultivation of the Grand Re-
sort Bad Ragaz.

With the new start of the Grand Hotels in 1954 un-
der the leadership of Hans Albrecht and an engaged
group of investors, Schmidheiny’s father Max was a
driving force behind the construction of one of the
most significant hotel enterprises in Switzerland. In
the 1980’s, Max handed over a 30% participation
and consequently the appropriate responsibility
within the board of directors to his son Thomas. At
that time, Thomas returned to Europe, after having
earned considerable business experience in the fa-
mily-run company Holcim (formerly Holderbank of
Financiere Glaris Ltd.) in Apasco, Mexico.

«It was the classic example of economic sponso-
ring,» describes Dr. Schmidheiny, as the modern-
day entrepreneur reviews how his family as well as
other local companies facilitated the beginnings
of the hotel project. Names such as Caroni, Gmidir,
Stoffel, Biihler, Eugster or Spdrri, to mention just
a few, joined forces with the Cantonal Bank
of St.Gallen. With their own starting capital of
270 000 Swiss Francs (CHF) and a loan of 2,7 Mil-
lion CHE, they paved the way for a new era of ho-
tel history. To this day, the family Caroni Buxbaum
is represented in the corporation with 7.8% of the
shares.

Currently, Thomas Schmeidheiny owns 67% of the

corporate share capital. For him, nonetheless, it’s
not the profit alone which plays a crucial role. Far
more important are the «internal duty» and the de-
termination to maintain and polish a touristic jewel
in the midst of Upper St. Gallen. «We don’t pour
out great dividends for the shareholders,» he disclo-
ses. «No, we prefer to make further investments.»
Similarly, his four children have proudly ack-
nowledged their roots in the region. «Pulling out of
Bad Ragaz in this day and age would be a coarse mi-
stake,» he adds, speaking for himself as well as for
his family.

Within the previous 50 years, the corporation has
invested more than 250 million CHF in the resort,
with the golf courses and the Tamina Thermal Bath
being included. Following the compete demolition
of the old and the inauguration of the new Grand
Hotel Quellenhof in 1995, the corporation hat
debts amounting to 140 million CHE Nevertheless,
owing to the visionary, economically adept hotel
management, the debts were reduced within the
subsequent 10 years by as much as 80 million CHE
«We operate the Hotels on a financially viable basis
— period,» he emphasizes, leaving no doubt about
the depth of his dedication, for it is far more than
just a hobby.

Not larger, but better

Actually, Thomas Schmidheiny’s primary motiva-
tion is not to make the hotels exceptionally larger
in the future, simply exceedingly better. Better than
ever before. Thus, he supports the present increase
of corporate capital. Indeed, within the realm of his
own share participation, he obliges himself to ac-
quire all shares not purchased within the prescri-
bed period of subscription. There can be no deeper
form of devotion than that, and precisely this confi-
dence will help the resort along the way to beco-
ming the leader among the luxury hotels, spas and
golf resorts in all of Europe. He would welcome the
fact that many shareholders, within the realm of
their own possibilities, are following his example.
Top accommodations, a high-class of services for
high-end business events and a comprehensive
range of medical — including therapeutic and pro-
phylactic — services are, in Schmidheiny’s opinion,

An entrepreneur full of engagement: Dr. Thomas
Schmidheiny.

absolutely essential to the future of the enterprise.
«We have to make every reasonable effort to re-
main competitive, even in response to the health-
oriented services offered in Dubai,» he explains.
«Still, regardless of whatever changes are contem-
plated and implemented, the tranquil, peaceful na-
ture of the resort must be preserved.»

Looking further into the future

Nevertheless, Schmidheiny continues to think bey-
ond the present-day. He plans and invests on a long-
term basis — in people and in capital. A profit of bet-
ween seven and eight percent in the hotel industry
is regarded by him as desirable and attainable.
«That’s a goal which we can reach in the foresee-
able futurey, he believes. Accordingly, he is pleased
that the expansion and renovation undertaken by
participants of equivalent rank — e.g. the Dolder
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Grand Hotel or the Trois Rois in Basel — will gene-
rally revitalize the prices and the profitability wit-
hin the market.

Taking a further view into the future, Schmidheiny
can imagine a golf paradise with as many as five or
six courses, and due to strategic reasons perhaps
even a few residences adjoining the respective
grounds. Both considerations demonstrate clearly:
Schmidheiny wishes to expand the existing num-
ber of real properties and simultaneously reach new
groups of potential guests.

Another idea which motivates him, in keeping with
his future-oriented views, revolves around develo-
ping a franchise system. The medical competence
and the know-how with respect to wellness — com-
bined with that certain savoir faire of Swiss busines-
speople — could be successfully marketed around
the world. «I have the vision of eventually letting
the trade name To B be franchised,» he reveals.
«But that’s still somewhat up in the air, because we
simply don’t have enough time and resources for
that at the moment,» he clarifies, energetically clo-
sing his inspired stream of thoughts as to that topic.

Instead, the primary focus is upon the current in-
vestments in the improvement of the infrastructure
and services as well as, of course, the very well-
being of the women and men working in the resort.
«In the past, we were not all that focused upon the
further education and training of our employees,»
he admits openly. «But that’s going to change.
Competent employees have to stay. They are im-
portant to us — and they are important to our
guests. Our guests want to feel at home, and they
expect to be received by dedicated, highly-trained
employees.» That’s the reason why Schmidheiny
values the process of ongoing training within an or-
ganization involved in such a dynamic process of
expansion. «Only if we learn from one another, we
can be quicker and better. This way of thinking
brought us into the pole position at Holcim.»

Hotels, art, vineyards and philanthropy

It would be absolutely unthinkable for Schmid-
heiny to abandon his esteemed hotels — and the
same goes for his precious vineyards. «Those are
the very last things I'd ever give up,» he proclaims,

laughing and puffing on his pipe. Without a doubt,
he’s proud of the quality wines from his native soil
in Heerbrugg, St. Gallen. On the other hand, the Pi-
not Noir Barrique — also produced by Schmidheiny
Vineyards — is considered by connoisseurs as an ex-
cellent choice as well. And, Schmidheiny’s magnifi-
cent collection of art works by Ferdinand Hodler is
something worth toasting. However, Schmidheiny
experiences an even greater sense of enjoyment
from seeing the fruits of his benevolent activities.
Schmidheiny is well-respected as a generous phil-
anthropist. By virtue of various charities — which he
personally founded and finances by spending drives
and sponsoring — he facilitates the successful opera-
tion of diverse national as well as international or-
ganizations, academies, schools and start-ups. He
knows of no boring moments in his life.

This text is based upon an interview by Carmen
Heinrich, together with Maria Piitz-Willems, a
German journalist specialiced on hotel busi-
ness. The complete, original interview may be
read at: www.hospitalitylnside.de.

Waste disposal sites a thing of the past

Background report about the demolition of the Middle House, Grand Hotel Hof Ragaz

Maienfeld - (ch) Once upon a time, the mate-
rials accumulated during the demolition of
houses were regarded as debris, being prede-
stined for waste disposal sites somewhere
along the landscape. Today, quite fortunately,
a different attitude prevails. Indeed, up to
90% of the demolition rubble can be recycled.
Such statistics are most encouraging for man
and his environment. Even as the Middle
House of the Grand Hotel Hof Ragaz was de-
molished, tons of rubble, primarily consisting
of stones, wood and artificial materials, were
produced. Christian Rutzer, sales director of
the Company Kies & Beton in neighboring
Maienfeld, explains what happens to the for-
mer walls, tiles and carpets.

Since the beginning of the renovations within the
resort, it has been difficult to overhear it — the noise
arising from the excavations, the rattling and the
drilling, the heavy transports. Large projects of this
nature mandate the involvement of specialized
companies, allowing the safe, optimal processing
and removal of wreckage. One such firm is the
ARGE KZT, namely the operational association of
Képpeli, Zindel, Toldo.

A long-arm excavator removes the rest of the Middle
House.

The firm Zindel+Co. AG from Maienfeld was re-
sponsible for the demolition and the disposal — refer-
red to in the business as «reverse constructiony — of
the Middle House of the Grand Hotel Hof Ragaz.
Thereby, the house was removed in a reverse se-
quence of its construction. First the carpets and ti-
les, the doors and window frames, installations and
miscellaneous items were removed, followed by the
disposal of bricks, stones and cement components.

Fine, sure instincts required

Subsequent the dismantling of tiles from the roof,
the long-armed excavator in Bad Ragaz started re-
moving the roof framework, the walls and the cei-
lings — proceeding one floor after the other. Protec-
ting the houses to the left and to the right of the
construction site was paramount. Although these
adjoining houses are independently existing buil-
dings, the digging and construction operations
came — by their very nature — to a certain kind of
close encounter. Thus, anchors and cables were
professionally employed in order to maintain the
stability of the neighboring structures.

An enduring beautification of the resources
Mostly, the valuable materials resulting from the de-
molition process were pre-sorted in waiting contai-
ners. That occurred directly on the grounds of the
construction site. In other cases, the reusable mate-
rials were transported per truck to the nearby site of
the Kies & Beton AG Pizol in Bad Ragaz for further
sorting. Merely 10% of the rubble resulting from
the demolition were incapable of being recycled,
and they were immediately transported to the ap-
propriate waste sites for basic disposal or incinera-
tion in an ecologically viable manner.

The reusable materials, on the other hand, are ef-
fectively recycled and wind up being reemployed in
a sensible fashion. Roof tiles, for example, are trans-
formed into mixed substances for ultimate utiliza-
tion in the process of storing water on flat roves,
and wood is shredded and reprocessed for further
usage as particle boards. Concrete and bricks are re-
processed as mixed granulate, allowing them to be
employed as certified even as literally concrete re-
sources in the construction of Minergie Eco-plus
houses.
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A mobile machine for the processing of gravel.

As one of the leading Swiss companies involved in
the reprocessing of construction rubble, the Kies &
Beton AG has truly made a name of itself. Notice-
ably ahead of its most keen rivals, the company spe-
cializes in sieving, washing and re-sorting materials
for recycling. Its technologically advanced methods
have naturally received the appropriate European
Norms Certifications. Technical product names
such as «<washed RCM Concrete Gravel 0-16» and
«washed Concrete Gravel 0-45», commonly en-
countered on the depository site, verify quite im-
pressively the meticulous devotion to the environ-
mentally feasible concept of recycling.

Perhaps it’s difficult to believe, but the ambitious
process of sorting, washing and recycling of the
construction rubble is actually less expensive than
simply disposing of it. As a matter of fact, it proves
to be economically viable. More importantly, the
employment of such processes reduces the number
and breadth of traditional waste disposal sites, thus
helping to preserve the natural resources and the
environmental integrity of the forests and the land-
scape surrounding us.

A pleasant way uphill

From this point on, after four weeks of reverse con-
struction, the company Implenia from Chur is en-
gaged in the construction of the new Middle
House. Stefan Bértsch, construction chief, and his
men waste no time in drilling the first holes for the
forti-fying pillars, just as the last truck loaded with
excavated materials leaves the site. Bartsch hopes
for good weather with plenty of sunshine, the ideal
situation for the rapid progression of the project.
Undoubtedly, the loyal guests of the Grand Hotel
Hof Ragaz share his hopes.




Where Health is the central Goal

The new Therapy Center overflowing with competence and wellness

(hey/ch) — Viewing each patient within the
realm of his or her completeness, offering mo-
dern treatment and taking care of all indivi-
dual needs from A to Z. Those are the motiva-
tions behind the new Therapy Center, whose
construction was heartily financed with an
investment to the tune of 10 million Swiss
Francs. The new Therapy Center is — as a mat-
ter of space and substance — an integral part of
the Medical Center Bad Ragaz. Indeed, the
spatial integration optimizes the longstan-
ding, already successful cooperation between
physicians and therapists. Furthermore, it
guarantees the continued enhancement of
services and conditions for all patients and
employees. This innovative facility, freshly in-
augurated in April 2008, is the second major
structure erected in the course of the Renova-
tion and Construction Program.

The new Therapy Center.

The ground breaking goals set by Dr. Wilhelm Zinn
and Hans Albrecht, the founders of the Medical
Center Bad Ragaz in 1957, have been achieved.
And yet, such goals are continually being refined,
renewed and pursued. By virtue of the ongoing mo-
dernization, the Medical Center Bad Ragaz is more
than ever before a unique location where compe-
tent care, state-of-the-art medical developments
and invigorating thermal waters merge harmonio-
usly into one another. Similar to a noble clinic, the
setting offers first-class medical services within the
ambience of a luxurious hotel.

In the course of time, the popularity of the various
medical and therapeutic services offered in Bad Ra-
gaz increased dramatically. Indeed, the demands ex-
ceeded the capacity of the original center, often for-
cing the use of external rooms on a provisional basis.
Since the recent expansion, the human resources de-
monstrate even more effectively than in the previous
settings their competence and their capabilities.

Everything beneath one Roof

The Medical Center is built upon three pillars: Phy-
sical Health, Beauty and Mental Wellbeing. Alto-
gether some 70 employees are engaged in serving
patients across a broad spectrum — among the
highly-qualified personnel are 9 specialized physici-
ans, 7 additionally consulting physicians, 29 thera-
pists and various other specialists. Furthermore, the
Swiss Olympic Medical Center and the Medical
Training Center Benefit/MTT are situated within
the new Therapy Center. Interestingly enough, the
Medical Training Center Benefit/MTT is strongly
anchored in the local region, it receives 75% of its
visitors from the daily stream of guests making
short excursions.

Implementing the concept of integrated services me-
ans expanding the previously existing services and
specialties to include the complementary medicine.
The new Therapy Center will even maintain its
own thermal bath, intended especially for water
therapies. Whereas prior water therapies transpired

Your health is our central concern.

within the publicly open Tamina Therme, the new
thermal bath provides its exclusive guests with an
appropriately high level of privacy and facilitates
their direct access to the water. A constant tempe-
rature of 34°C lets the patient relax and undergo
his or her therapies in great comfort.

An examination room for 24-hour emergency me-
dical services has been recently integrated into the
structure. A most valuable asset, it allows hotel
guests as well as the general public initial medical
attention.

Without a doubt, the new Therapy Center was con-
structed in painstaking accordance with the exclu-
sive standards and the superior style for which the
Grand Hotels are famous. The rooms are furnished
with exquisite parquet floors, the walls are decorated
with harmonious, warm colors in fine nuances. A
most pleasant atmosphere is conveyed by the indi-
rect illumination. In spite of the medical surroun-
dings, each guest should literally feel well. That is the
philosophy and indeed the spirit of this renowned,
renovated resort — a place for body, mind and soul.

Medical Health Center

The Center of Competence in Prevention, Diagnostics, Therapy and Rehabilitation

The physicians and therapists of the various institu-
tes adhere to the concept of integrated medical and
therapeutic services. It is patient-oriented, respec-
ting and reflecting the individual needs and the self-

realization of each person. With a modus operandi
which utilizes advanced techniques, health pro-
blems can be identified in an early phase and pro-
phylactically treated. A modern diagnostic provi-

Prevention

Health Check, Sport Medicine Check-up,

Back Check-up, Diverse Power and Muscle Tests,
Training Consultation, Burnout Prevention

Aesthetic Plastic Surgery,
Medical Skin Repair (Surgery excluded)

Diagnostic

Basic Laboratory Tests

Admission Investigations

Basic Diagnostic, Special Complementary Dia-
gnostic (e.g. X-Ray, MRI, Allergies, Step Analysis)
Sleep Laboratory, Vein Center

Therapy

Physiotherapy, Water Therapy,
Medical Training Therapy MTT,
Physical Therapy, Psychotherapie
Group Therapy, TCM (in cooperation)

Rehabilitation

Rheumatology, Postoperative Methods,
Cardiovascular / Pulmonary, Medical,
Psychosomatic

Our Partners: Swiss Olympic, Viollier AG, Vein Center, MediQi

des the ideal basis for consequent methods. Diverse
therapies and rehabilitative programs allow each
patient to receive a successful and enduring treat-
ment.

For further information and medical appointments
contact our team patient care under:

Medical Health Center
CH-7310 Bad Ragaz

Phone +41 (0)81 303 38 38
medizin@resortragaz.ch
www.healthragaz.ch
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The historical Hof evolves into a modern attraction
Contemporary renovations of the Grand Hotel Hof Ragaz

(ch) — The fundament of the Grand Hotel Hof
Ragaz, both figuratively and literally, can be
traced back to the founding of the Prince Ab-
bot Palace in 1774. Thus, the Hof is older than
its sister hotel, the Grand Hotel Quellenhof,
and it accordingly reigns as the Grand Dame
of the Resort. Its gleam is full of tradition and
trust, so deeply rooted in Heidiland and so in-
imitably venerable, and it shall remain intact,
thoroughly unvarnished by the ambitious re-
novations taking place.

Within the previous two centuries, the historical
palace, which served as the residence of the Prince
Abbot until 1838, was supplemented by various
hotel tracts. As a result, a rather heterogeneous
structure of buildings came into being. Of course,
they were each elegant, but all in all eclectic.
Furthermore, these circumstances tended to com-
plicate the goal of consolidating the hotel infra-
structure and thus optimizing its management or-
ganizationally and economically. Ultimately, the
concept of enhanced integration could not afford to
put off any longer. The infrastructure and the ser-
vices had to be renewed, permitting them to more
effectively accommodate the modern demands and
desires of the guests. A major renovation of the ho-
tel already took place in the 1960’s, initiated by
Hans Albrecht. Additional renovation and con-
struction projects followed, but more than a presti-
gious patchwork proved to be necessary.

At the present time, the decision-makers are com-
mitted to comprehensively equipping and revitali-
zing the Hof for the future. The Middle House, the
so-called «Mittelbauy, is to be demolished. A for-
mer outer wall located within the house was the

Luxury and Wellness

The traditional Hof shall offer increased comfortabi-
lity, the former banquet halls in the first upper floor
will make way for generously large Suites with a
grand view of the park and Falknis Mountain. With
the renovation of the Business & Events Center in
the «Kursaaly, all of the banquet and corporate hap-
penings, will be concentrated, allowing their visi-
tors to profit from a common infrastructure — wit-
hout disturbing the peaceful atmosphere cherished
by other guests. As a result, the restructuring grants
the Grand Hotel Hof Ragaz an even greater degree
of serenity and elegance.

As of 2009, a total of 127 rooms and suites will fill
guests with enthusiasm — and most of these eagerly
awaited accommodations are to be designed and
furnished by the prominent interior decorator Clau-
dio Carbone from St. Gallen (Interview Page 7).
The Grand Hotel Hof Ragaz will offer in the coming
year 49 Deluxe/Grand Deluxe and 57 Comfort
rooms in the traditional style as well as 21 suites.
The bath rooms in the Middle House are to be com-
pletely modernized and luxuriously equipped, the
interior design of the rooms in the Helena Tract will
be significantly enhanced as well. In the Palace,
which is landmarked and protected as an historic
building, renovations are going to be undertaken in
a most careful fashion. Furthermore, in the course
of the total renovation of the house, each of the
rooms will receive a modern air-conditioning sy-
stem, an improvement which was previously impe-
ded by technical restrictions.

Five stars verify a first-class setting
The reopening of the Grand Hotel Hof Ragaz in
April 2009 will correspond to its ascendance as a

Traditional and modern — our new Deluxe and Comfort rooms.

principal reason for this decision. It had increa-
singly become an architecturally insurmountable
problem. Without this «break-through» measure, a
consolidation of the old, often narrow hotel rooms
and their development as spacious and comfortable
accommodations would not have been possible.

five-star hotel: With its added star, it will take its
equal place alongside the Grand Hotel Quellenhof,
which has been at the very zenith of the starlit sky
in which Swiss luxury hotels gleam.

Although some guests may not have noticed, infra-
structural changes have already been implemented

Spa Suites — each with its own individual faucet for
thermal water.

on a gradual basis for a number of years. At any
rate, it is now obvious: The resort will soon
function in its entirety as a five-star enterprise.

The major difference can ultimately be found in the
hotels and their characters. Characteristically tradi-
tional and designed with a passion for fine details,
that explains the magic of the Grand Hotel Hof Ra-
gaz. The Grand Hotel Quellenhof, encompassing
elegant suites and junior suites, is the place for
those who treasure a timeless, neoclassic style em-
bedded in superior surroundings. On the other
hand, those who prefer purely contemporary, ur-
ban tones may relish in the 57 new Spa Suites.

Three different styles, three different tastes, three
different price categories — all within the realm of
five-star excellence. Indeed, the hotel management
is dedicated to offering each and every guest the ap-
propriate room or suite, corresponding to his or her
desires as to size and design, while at the same time
providing the benefits of a mutual infrastructure.
The new label «Grand Resort Bad Ragazy is more
than just a name, for it reflects the dynamically im-
plemented structural and qualitative expansion of
the complex.

Certainly, the hotel management is committed to a
fair structuring of its prices for rooms and suites.
With merely moderate price increases, primarily
mandated by inflation and increased operational
costs, the management demonstrates its apprecia-
tion for the loyalty and contentment of its guest
throughout the years. Long-term and long-standing
guests shall feel at home — and they will naturally
be entitled to special conditions on an individual
basis.

For those interested in a short, nostalgic excursion
that perhaps induces a smile: In 1904, the price for
an overnight stay in the Grand Hotel Quellenhof
amounted to 4 Swiss Francs. If a guest desired hea-
ting in the room, he had to pay an extra price of
1 Swiss Franc.

Surprising old and new components

As soon as the old and new guests enter into the es-
teemed atmosphere of the Grand Hotel Hof Ragaz,
they shall be heartily greeted by a variety of surpri-
ses. The new hotel hall, with its lounge, bar and re-
ception areas, will let its old glance shine in modern
splendor.

The reception and the concierge areas are being re-
located, thus making room for the expansion of the
cosmetic and coiffeur services respectively offered
by To B. Beauty and To B. Hairstyling. With the ar-
rival and engagement of James Good, the resorts
and their guests as well as day-visitors shall enjoy
the services of a renowned hairstylist.

The present-day bar is being transformed into an
exclusive smoket’s lounge, and will offer connois-
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seurs of tobacco products, accordingly, an aestheti-
cally designed retreat. Directly across the aisle, the
Grand Resort Bad Ragaz shall open its extensive
and exquisite wine cellar — easily accessible from
the lounge area. That will allow guests to noncha-
lantly deepen their knowledge of the wine culture,
to casually imbibe and, of course, to select an ap-
propriate bottle for the evening.

«The way to a person’s heart is through his sto-
mach,» and in keeping with his adage, the gastro-
nomic concept is being revised to accommodate
the evolving demands and desires of each of its
guests. In accordance with the philosophy underly-
ing the «Metabolic Kitcheny, individual health-ori-
ented needs and culinary wishes shall be meticu-
lously taken into regard.

Of course, the well-regarded gourmet kitchen of
Chef Roland Schmid in the Abtestube, honoured
with no less than 17 GaultMillau points, shall re-
main intact. Simultaneously, the Zollstube will con-
tinue to invite diners to enjoy Swiss specialities in a
rustic, cosy setting.

Nevertheless, the restaurants Belle Epoque and Oli-
ves will experience major changes. After the Medi-
terranean cuisine of Olives attained great popula-
rity following the opening in 2003, the demand
was too large to be contained. Thus, the larger, for-
mer Belle Epoque is being expanded to serve as a
meeting point for fans of light Mediterranean cui-
sine. Additionally, the breakfast buffet in the mo-
dern atmosphere of Belle Epoque will be influenced
by elements of the so-called «Front Cookingy. E.g.
eggs: As always, guests will be able to order their

- ‘h.ﬁi‘l‘:':‘.‘..'_-- | ' a )

eggs just as they wish, but they will soon have the
chance to witness the «livey preparation as well,
with their own eyes. Still, guests accustomed to
and preferring the previous dinner setting will not
have to search at all, their familiar menus will be
available just as before. Furthermore, all guests will
have the opportunity to view the coming, most no-
vel wine presentation within the comfortable con-
fines of the restaurant.

There’s more to come. Asian cuisine, with its exo-
tic and stimulating spices, will occupy a notable po-
sition alongside the Mediterranean specialties. Wit-
hin the resort, the strong demands for the Japanese
gastronomy of Tadashi Aoki have been recognized.
Sushi, Sashimi and Teriyaki — the invasion of such
appetizing dishes in Europe can no longer be igno-
red. Thus, respecting this indisputable trend, the
former Olives will be transformed into an Asian re-

The «Grand Damey of our Resort: Grand Hotel Hof Ragaz in the 19th Century.

staurant, bringing an additional whiff of the exotic
into the house.

Consequently, the Grand Dame of the Resorts, the
Grand Hotel Hof Ragaz, will reopen its doors in the
spring of 2009 with a modernized and diverse
range of first-class attractions. Riet Pfister, the hotel
management and the entire staff are already eagerly
awaiting that chance to greet old friends and new
guests in a wonderful ambience.

For our guests, around 70 rooms of the Helena
Tract of the Grand Hotel Hof Ragaz and partially
the To B. Wellbeing & Spa will be reopened as
of the middle of September 2008. Further in-
formation may be obtained per telephone via:
+ 41 (0)81 303 30 30. Or you may contact us
per E-Mail at: reservation@resortragaz.ch

The beautiful hotel next door

Interview with the last guests in Grand Hotel Hof Ragaz before the temporary closing

(cf) — As the Grand Hotel Hof Ragaz closed its
doors in March, the Hotel Director Riet Pfister
said farewell personally to Nilou and Arnold
Saxer. Quite fortunately, it was only a tempo-
rary parting. The Saxers were namely one of
the last guests of the house prior to the reno-
vations. Before leaving, they were pleased to
grant the following interview to Christina
Fenyoedi, Manager for Public Relations.

SFUTRITTRITY: ey -
ITETHIRTETY TRUTRRATRAR

We’ll meet again: Nilou and Arnold Saxer:

Why did you choose Bad Ragaz?
«Bad Ragaz is always worth visiting — in summer
and in winter,» asserts Mrs. Saxer. Her hushand

agrees readily and adds: «Yes, regardless of the time
of year, we can always relax. At the same time, we
can relish in this so fascinating atmosphere. The
range of services impresses us very much here in
the Grand Hotels Bad Ragaz.»

During your visits since 1993, you have been re-
gularly residing in the Grand Hotels Bad Ragaz.
Alternately in the classic 5-star Quellenhof and
in the historic ambience of Hof Ragaz. Do you
have a preference between the two?

«Initially, we stayed in the Quellenhof, often with a
lot of work in our luggage», explains Mr. Saxer.
«You know, we just couldn’t leave our professional
duties behind — even though we yearned to visit to
Bad Ragaz and get away from it all. One day, at any
rate, we finally took note of the beautiful hotel next
door. In our eyes, it appeared to be more attractive
and was thus more inviting than Quellenhof. At
that time, you see, Quellenhof was somewhat in
need of repair. Therefore, we decided to check into
the Hof Ragaz.»

Afterwards, however, you continued to alternate
between both hotels. Why?

«That’s true,» acknowledges Mr. Saxer. «In the sum-
mertime, we enjoy having breakfast outside, and
that’s why we stay in Quellenhof in the summetr. It’s
nice having the first meal of the day in the morning
sun on the terrace of the Bel-Air Restaurant, in the
middle of such a flourishing green garden.»

«In the frosty winter months, on the other hand,
we like basking in the warm atmosphere of Hof Ra-
gaz,» adds Mrs. Saxer. «Yes, particularly in the Pa-
lais Tract. It’s so cosy and comfortable. And, we
have the pleasure of meeting other regular guests.
Indeed, again and again. Furthermore, even at that

time, our rooms in the Palais in Hof Ragaz were
spacious enough to accommodate our luggage. We
tend not to travel too lightly, if I may say so. Winter
apparel takes up so much space, you know, and
anyway we always have the complete attire for the
evening as well as for fitness and casual occasions.»

Mrs. Saxer, you often make use of the physiothe-
rapy to strengthen your back. Do you enjoy an
occasional massage for relaxation as well?

«Of coursey, confirms Mrs. Saxer. «Actually, we
take advantage of all of the offers. As a matter of
fact, we've started playing golf! It’s really great! Yes,
and we’ve already booked our next vacation here.
Since Hof Ragaz is being renovated, we’ll stay natu-
rally in the Grand Hotel Quellenhof.»

And how do you feel about the present program
of renovation?

«We agree whole-heartedly with these plans,» wel-
comes Mr. Saxer. «They are necessary, indeed ine-
vitable, if the Grand Hotels Bad Ragaz wish to keep
occupying their esteemed position in the hotel
world. Anyway, we are always open for good ideas,
as long as the cultural programs and the personal
style of services — especially in Hof Ragaz — remain
intact. It’s also nice to know that many of the long-
serving employees will retain their jobs, in spite of
the temporary closure. That’s a very sociable and
responsible attitude towards your human resour-
ces. Oh yes, it means much to us as guests. You see,
we've come to know so many of your fine em-
ployees within the past 15 years, and they’ve truly
taken our hearts. We wish them well. Indeed, we
wish the Grand Hotels much courage and success
in this decisive period — and we look forward to
meeting you again.»




Let there be Light — the Alpha and Omega of Design

An Interview with the interior decorator Claudio Carbone

Wolfhalden — (ch) Not a typical business card.
Instead, a small and yet wonderful company
portrait with 15 unusual theories revolving
around the theme of interior design. It’s a phi-
losophy and a perspective at the same time,
and both provide a great deal of insight into
the world of Claudio Carbone. Born in Bava-
rian Oberstdorf, Carbone ranked among the
most talented young professionals in the field
of carpentry and cabinet-making in the
1980’s. In the course of time, he has received
a number of significant awards for his impres-
sive crafts. Creative, visionary, individual —
simply different. Today, he conceives and de-
signs the interiors of various renowned hotels
and restaurants world-wide. In the enchan-
ting ambience of the Swiss Appenzeller Land,
the amiable and ambitious designer receives
much inspiration. In the following interview,
the 42 year-old German-Italian explains his
philosophy and his motivations with respect
to the renovation of the Grand Resort Bad Ra-
gaz.

First, Mr. Carbone, thank you very much for
your precious time. As an immensely popular
designer, jetting from one project to another, it
is not easy to make an appointment with you.
When do you ever have enough free time to cul-
tivate new ideas for your many clients?
«Designing is my life’s passion. As soon as my inter-
nal eye and my ardent imagination recognize the
expectations and desires of my client, the concept
starts developing inside of me. Even if I'm engaged
in meetings or travelling somewhere else, the idea
ripens within me. After a couple of days, I usually
have my first firm draft. At this point, I'll begin to
engage my interior architect, and together we’ll
work out plans for the best possible implementa-
tion.»

«With highly-trained employees and an excellent
degree of motivation in my team, I view myself as
the head of a blindly functioning designer system.
Everyone contributes to the design process with his
own personal qualities, and some of my employees
have even more years of experience than I.»

Interior decorator Claudio Carbone.

What philosophy underlies your conceptions of
interior design?

«Nature, genuineness, originality. We firmly be-
lieve that every material is animated and possesses
its own individual language. Even stones, for exam-
ple. Playing with materials and forms coming di-
rectly from the natural environment, that fascinates
not only me, but my employees as well. Light and
colors are the principal elements of our considerati-

A sketch of the new Smokers’ Lounge in the renovated Grand Hotel Hof Ragaz.

ons. We’ve learned through our own experiences
the importance of employing just the right amount
of light and pairing it with well thought-out colors.
By doing so, you can of light fill a room with so
much life, allowing others to feel comfortable and
cozy, without really knowing why.»

Does that mean that we can soon expect large
windows and many sources of light in the reno-
vated rooms of the Grand Resort Bad Ragaz?
«No, not at all. That is precisely the myth, the false
conclusion reached by many who try to harmonize
light and shadows with one another. Nowadays,
many hotels utilize simply too much light. Indeed,
often in the false places. To the contrary, creating a
sense of well-being means using a moderate portion
of lights and developing a clever plan for throwing
shadows. It mandates technical know-how and the
intimate awareness of how colors and light influ-
ence one another.y

«One of the thematic concepts we're advancing is
rather promisingly named Let there be light. The
light is nothing less than the Alpha and Omega. We
involve light in our planning at a very early stage,
permitting us to harmonize it naturally with every
conceivable mood in the room. And, because we
love light, we don’t fear the shadows.»

What appeals to you most of all in the Grand Re-
sort Bad Ragaz?

«First of all, it’s a great honor for us to be involved
in these ground-breaking renovations. We've de-
monstrated our knowledge and capabilities in va-
rious projects.»

«The Resort Ragaz is a further challenge — new, in-
dividual and special. By virtue of its generous struc-
tures and its grandezza, it is quite different. One of
the challenges is reconciling the many wishes and
needs. Clearly, the enterprise merits — with its two
hotels and broad range of integrated services — for
more attention than many other hotel projects.
Furthermore, there’s the matter of historical hetero-
geneity, primarily in the Grand Hotel Hof Ragaz. In-

deed, its architectural styles, materials and technical
facilities have spent more than 150 years together.»

You’re actually involved in several partial pro-
jects within the wide-ranging construction and
renovation program. Which ones are those?
«We’re responsible for the architectural design of
the interiors in the Grand Hotel Hof Ragaz. Rooms,
lobby, lounges, bar and restaurant. Additionally, the
renewal of the wellness area To B. and the passages
between the hotels and the public areas of the Ta-
mina Thermal Bath and the Medical Center. A pat-
ticular highlight for us is the the furnishing of the
new Spa Suites of the Quellenhof.»

The Spa Suites are supposed to be outstanding.
Is that something which is possible in this day
and age of superlatives?

«Yes, it is indeed possible. And we at Carbone Inte-
rior Design follow the goal of creating something
unique, something incapable of being confused with
other projects. Each and every object has its own
soul and its own radiance. Therefore, we use neither
plans nor concepts which were already utilized so-
mewhere else. And anyway, nature has the lovely
practice of yielding a great deal of materials and pos-
sibilities, allowing us to always bring forth new con-
cepts. Tobacco leaves, for example, artistically pou-
red into tiles for the walls of smoking lounges. Or
tiles made from sea shells decorating the wellness
areas. Bamboo, rattan, coconut fibers, papyrus and
countless natural stones. Yes, the Spa Suites shall be
furnished in a most distinctive fashion. Furthermore,
each suite will have its own thermal water from the
faucet — directly on tap. That will transform the bath
room into a small, private wellness 0asis.»

«All in all, [ view the Spa Suites with their ameni-
ties as offering a perfect addition to the traditional
hotels of the resort. They supplement the remai-
ning hotels, satisfying the desires and needs of
guests who wish to experience an urbane environ-
ment, indeed in loft-style, while residing in a more
or less rural region.»
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A Sketch of the dining area of the Presidential Suite.

In contrast to the Grand Hotel Hof Ragaz — a
most venerable house. At any rate, some loyal
guests fear a radical change of design. They’re
concerned about alterations which would ba-
nish the sense of warmth and disturb the
sanctuary they’ve come to know and appreciate.

How do you intend to integrate tradition and
change with one another?

«Believe me, we’d never consider dramatically mo-
difying the very character of the hotel. To the con-
trary, we're reconstructing and polishing it up,
strictly in accordance with its original condition. For
example, the pillars in the entrance of the Hof Ra-
gaz. Unfortunately, some 30 years ago, those orna-
tely profiled structures were painted over, because
that was the trend at the time. Our renovations will
strip such structures, allowing their original surfaces
to see the light of day again. Naturally, in this pro-
cess of restoration, we shall involve modern ele-
ments as well, including materials of Swiss origin.
We’re committed to creating a most harmonic syn-
thesis of light and shadow, enabling tradition and
modernization to coexist in a wonderful mannet.»

In conclusion, the inevitable question for you as a
well-traveled, very experienced interior designer.
What is your own personal favorite among the
many objects you’ve seen in the hotel industry?

«Well, the hotel industry is a very dynamic busi-
ness. Accordingly, my favorites can change from
time to time. At the moment, the Peninsula in To-
kyo, because of its innovative ideas, and the color-
ful, but unobtrusive Wynn Hotel in Las Vegas are
among my personal favorites.»

Thank you very much for your attention.

Claudio Carbone Interior Design

Founder and owner: Claudio Carbone,
married, father of two children.

Company base: Wolthalden (Appenzell,
Switzerland)

Employees: 12 + 3 Freelancer

References: St. Regis Mardavall Mallorca,
Westin Grand Frankfurt, Radisson SAS St. Gal-
len, Arabella Sheraton Hotels, Hotel Pirmin
Zurbriggen, Hotel Sdntispark, exclusive private
apartments.

www.carbone-design.ch

A Summer full of culinary Pleasures

Wild Bolivian couverture criollo and long Sundays in the garden

(ch) — What could be more desirable than
spending a Sunday afternoon with the family
or friends, enjoying a delicious, eventful bar-
becue beneath the open sky? In keeping with
this tradition, the Grand Resort Bad Ragaz in-
vite the public in the coming summer months
to enjoy international culinary treats in the
park on the terrace of the Bel-Air Restaurant.
Gastronomic indulgences can be experienced
in the classically rustic Zollstube and in the
gourmet restaurant Abtestube.

Gourmet Chef Roland Schmid

It’s true, even star cooks require a little bit of time
for themselves. For hungry gourmet fans that is of-
ten a time of abstinence. Nevertheless, Chef Roland
Schmidt utilized his holidays not only for the pur-
pose of relaxing. To the contrary, he actively deve-
loped and cultivated new, surprising delicacies for
the plates of sophisticated gourmet lovers. Since
the reopening of the Abtestube on the 5th of May
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2008, after a four-week vacation, Schmid has been
delighting his guests with an excellently expanded
menu. Among his special creations for the summer
season are bison fillet carpaccio with scalloped
rosette and fried quail eggs «sunny side up» on len-
til sprouts-vinaigrette and roasted red mullet fillet
on aquarell risotto with rucola and roasted zucchini
leaves.

The table of the gourmets

As a special attraction, the Abtestube will give its
guests the opportunity to take over the role of the
host. Indeed, they can experience the ambience of
a restaurant with 17 GaultMillau Points, exquisite
meals and an exclusive wine cellar, so to speak,
from the other side, within the kitchen. The guest
host cooks for family, friends or business partners
alongside Roland Schmid, while benefiting, of
course, from Schmid’s creativity and refined tips
and tricks. More information can be received di-
rectly from the chef himself via: roland.schmid@re-
sortragaz.ch. Reservations per telephone are welco-
med via: +41 (0)81 303 30 30.

Typically Swiss

Similarly, the popular Zollstube reopened its doors
on the 5th of May. The atmosphere is rustic and si-
multaneously comfortable, the menu is uncompli-
cated. Following their short, well-deserved pause,
Sandra Klotz and her team are serving happy guests
with creative meals of the day, regional specialities,
fondues, open wines and beer on tap. Have you
ever tried «Capunsy? That’s a Swiss treat from the
neighboring Canton of Grisons, it is a sort of spa-
etzle dough filled with bacon and wrapped in man-
gold leaves. Many guests from outside of Switzer-
land regard it as irresistible. Or enjoy the summer
months simply on the terrace of the preserved pa-
lace building with a good glass of Herrschaftler
Wine.

Due to the continued process of construction in the
Grand Hotel Hof Ragaz, and as a result of the tem-
porary closing of the mediterranean restaurant Oli-
ves, the Zollstube offers selected meals from the kit-
chen of Olives. Accordingly, those who enjoy
pizzas, pasta, polenta and Latte Macchiatto do not
need to abstain at all.

Our line of cooks at the Quellenhof Barbecue.

Treats in good company at the Quellenhof
Barbecue

Once again, and indeed by popular demand, the at-
chitects of the culinary art form are planning anot-
her summer of abundant, sumptuous Buffets and
Grill Fests. Familiar and exotic treats can be tasted
in a pleasurable outdoor setting, undisturbed by the
ongoing construction and modernization of the
buildings. It is an ideal chance for guests coming
from the region to receive first-hand information
about the ambitious renovation plan. The hotel ma-
nagement will be at the disposal of all interested
guests and visitors, answering questions and welco-
ming comments.

Barbecue dates: Bands

Sunday, 8. June 2008 «Jazzafinadoy

Sunday, 22. June 2008 «Three for the Blues»

Sunday, 6. July 2008 «Moving Moods»

Sunday, 20. July 2008 «Ambassadory

Sunday, 3. August 2008 «Engadinger Landler-
trioy

Sunday, 17. August 2008  «Havanna del Almay

Sunday, 31. August 2008  «Huusmusig
Kolleggery

Sunday, 14. Sept. 2008 «Duo Jazz Baumgart-
ner/Steidle»

Sunday, 28. Sept. 2008 «Bauernfangery

Price per person 128 Swiss Francs
children 12 to 16 years of age — 89 Swiss Francs
and children 6 to 12 years of age — 69 Swiss Francs
Regardless of weather conditions, the barbecues
shall begin at 12:00 o’clock noon.

Reservations are welcomed via:
Telephone + 41 (0)81 303 30 30
Fax + 41 (0)81 303 30 33
reservation@resortragaz.ch





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (Europe ISO Coated FOGRA27)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages false
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /sRGB
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo false
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo false
  /PreserveFlatness false
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages false
  /ColorImageMinResolution 100
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 100
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /ColorImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /AntiAliasGrayImages false
  /CropGrayImages false
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 150
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /GrayImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /AntiAliasMonoImages false
  /CropMonoImages false
  /MonoImageMinResolution 300
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 300
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects true
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e5c4f5e55663e793a3001901a8fc775355b5090ae4ef653d190014ee553ca901a8fc756e072797f5153d15e03300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc87a25e55986f793a3001901a904e96fb5b5090f54ef650b390014ee553ca57287db2969b7db28def4e0a767c5e03300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ENU (Use these settings to create Adobe PDF documents best suited for on-screen display, e-mail, and the Internet.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020d654ba740020d45cc2dc002c0020c804c7900020ba54c77c002c0020c778d130b137c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor weergave op een beeldscherm, e-mail en internet. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /BleedOffset [
        0
        0
        0
        0
      ]
      /ConvertColors /ConvertToRGB
      /DestinationProfileName (sRGB IEC61966-2.1)
      /DestinationProfileSelector /UseName
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MarksOffset 6
      /MarksWeight 0.250000
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PageMarksFile /RomanDefault
      /PreserveEditing false
      /UntaggedCMYKHandling /UseDocumentProfile
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [612.000 792.000]
>> setpagedevice


